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1. You have some awesome new tools at your fingertips to drive customers to your website 
and brand yourself as their trusted real estate advisor. The first tool is the “My Home’s 
Value” feature on the London site or on your personal Pro-series site with Reliance. On 
your personal site, the feature is located within the “selling” tab, but marketing suggests 
that you have them customize a button/link which is more visible directly on your home 
page. Talk with Jason Cortez to get this done. What’s even cooler is that whoever goes to 
your site for an estimate, you will be notified the next day, via email, of the property 
address and estimated value that was calculated. This is fantastic!  

2. We’re also getting pro-active to help you build strong reviews online. 
 
You have probably heard that reviews are important, but did you know…? 
92% of online users read reviews before selecting a business or agent! 
74% of users say they would not use a business or agent with a poor online reputation. 
Google and Yahoo use reviews to determine search results. 
Together with our marketing consultant, Eric McCormick, we are launching a Pro-active 
Review Strategy. Each week we are sending our current clients (at point of listing, sale, and or 
closing) an email asking for a positive review. If it's a 4 or 5-star review it will be posted online 
and you will be able to share it on your website and social media. If it's a 1-3 star it will 
automatically stay on the server and you will be notified. Not that we are expecting bad reviews, 
but the problem with review sites is that people who are really upset tend to be the ones to post a 
review. However, the reality is, that most people will give you a positive review if you ask. In 
the last 30 days we have generated 10, 5-star reviews for Michelle Bradford, Stacey Simmons, 
Leslie Brandi, Laura Mather, Jason Cortez and a few others, and we have not received any 1-3 
star reviews. We are also working with Zillow to get them to post your 4-5 star reviews on your 
personal Zillow page. More on that later. 
 
These reviews are hugely beneficial to you, but we need your help. Please complete the 
required email field in your Real Trak when you list or sell a property. Real Trak is the only 
program from where we can pull these addresses. Your clients love you, but they’re 
keeping it a secret. Let us help you get the word out there! If you have any questions, please call 
Eric McCormick 304-4637 or myself. 
 
Good luck! 
Patrick 
 


